Introduction
. Green revolution through the introduction of hybrid seeds, fertilizers and systematic irrigation had a major impact on agricultural productivity, and combined with it was a price policy which ensured minimum support price, and in turn insulated the farmers from market risk, cheap input policy and a stable demand 
The challenges of rural India
There are four main difficulties in serving rural communities, each one of which has appeared insurmountable:
• Power challenges -Most of rural India is not served by the power grid. • Revenue challenges -Rural India can pay for mobile services, but only around $2 per month. The cost base of any solution has to be geared to these ARPU levels.
• Skills challenges -There are no trained telecom engineers and few people can read or write. This makes the installation and maintenance of GSM networks highly challenging.
• Access challenges -These are extremely remote communities, served by poor roads and no other significant infrastructure.
• Low Per Capita Income
Per capita income is lower in rural areas compared to those in urban areas.
Again, the distribution of rural income is highly skewed, since the land holding pattern, which is basic asset, itself is skewed. Thus the rural population presents a highly heterogeneous spread in the villages.
Opportunities
There are many opportunities waiting to be exploited in the area of rural marketing.
• The various infrastructural problems have been tackled to a great extent.
Work is in progress for the better connectivity by roads; more than 90% of villages are electrified. Rural telephone density has gone up by 300% in last 10 years. Rural literacy rate has also improved from 36% to 59%.
• There is an increasing convergence between urban and rural consumers 
